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Abstract (Resumen de 100-250 palabras)/ Abstract (Laburpena 100-250 hitzetan) 
This work discusses the situation of the “Bar Freeman” located in Larraga. It has been deeply 
analyzed both internal and external environmental conditions. Moreover, its competition has been 
examined to local level.  
The goals of marketing plan are augmenting the number of costumers and increasing slightly their 
spending. The aim is to increase 10 % the bar’s operating income regarding the previous year. 
Specifically, from 105.300 € to 115.830 €, between June 2016 to June 2017. In addition, it is 
necessary to increase the number of clients in 5 % and their consumption rate of every client in 4.7 
%.  
Therefore, the menu and part of the furniture will be modified. Furthermore, the bar will host 
sporadically concerts and monologues performances. In addition, the web and social networking 
site will be updated daily.  
The project duration is foreseen for 1 year and the total estimated budget is 4000€. If the objectives 
are achieved, the revenues will increase in 10530€.  
In conclusion, the goals are achievable thanks to the slight improvement in the economy and the 
proposals done in this work 
Materias o Palabras Clave (máximo 5) / Gaiak edo hitz gakoak (gehienez 5) 
“Bar Freeman”, Marketing plan, competition, economic crisis      
 
Campos OPTATIVOS / AUKERAKO eremuak 
Ca
st
el
la
no
 
G
az
te
la
ni
a 
Abstract (Resumen de 100-250 palabras) / Abstract (Laburpena 100-250 hitzetan) 
      
Materias o Palabras Clave (máximo 5) / Gaiak edo hitz gakoak (gehienez 5) 
      
Eu
sk
er
a 
Eu
sk
ar
a Abstract (Resumen de 100-250 palabras) / / Abstract (Laburpena 100-250 hitzetan) 
      
PC 934 ANX1 Rev 00 – 18/03/2015 pág /or.1 
   
 
DESCRIPCIÓN BIBLIOGRÁFICA DEL TRABAJO 
FIN DE ESTUDIOS 
IKASKETEN AMAIERAKO LANARI BURUZKO 
BIBLIOGRAFIAREN DESKRIBAPENA 
PC 934 ANX1 
 
 
 
Materias o Palabras Clave (máximo 5) / Gaiak edo hitz gakoak (gehienez 5) 
      
O
tr
o 
Id
io
m
a 
Be
st
e 
hi
zk
. b
at
 Abstract (Resumen de 100-250 palabras) / / Abstract (Laburpena 100-250 hitzetan) 
      
Materias o Palabras Clave (máximo 5) / Gaiak edo hitz gakoak (gehienez 5) 
      
 
PC 934 ANX1 Rev 00 – 18/03/2015 pág /or.2 
